
CTA	Advisor	Channel	

Enhance	a	resource	
center	within	CTA	
providing	robust	site	
channel	with	focus	
on	original,	peer-to-
peer,	key	opinion	
leader	(KOL)	video	
conversaBons	
	



!  Peer-to-peer,	KOL	video	interview/
conversaBon	

!  Expert		Perspec'ves	and	clinical	
Viewpoints	

!  News	arBcles	on	type	of	cancer	

!  Feature	arBcles	on	type	of	cancer	
!  Cancer	concise	treatment	regimen	charts	

and	drug	monographs	

CTA	Advisor	Channel	Content	



	

	

25%	SOV	Sponsorship	Includes:	
!  Video	interviews	with	KOLs	

!  News,	feature	arBcles,	concise	treatment	regimen	charts,	MPR	drug	
monographs,	expert	perspecBves,	and	more	

!  Ad	placement	in	annual	print	supplement	polybagged	with	an	issue	of	
CTA	and	ad	placement	in	digital	ediBon	of	print	supplement	
(Supplement	runs	with	March/April	Issue	of	CTA)	

!  100%	SOV	of	Advisor	NewsleTer	each	quarter	

Value	and	Investment	

Cost-effec8ve,	targeted,	strategic	message	placement	
with	mul8ple	touch-points	to	key	targets	
	



KOL	Video	Examples	



MulBple	touch-points	with	key	target	audiences:			
Web,	Email,	Mobile,	Print,	Digital	EdiBon	

Content	Dissemina8on	



Past	Program	Metrics	

Unique visitors 37,849 

Page views for Breast 
Cancer section 63,745 

Time Spent 
(over 1 minute and up to 5 hours) 70% of Page Views 

Breast	Cancer	KOL	
Chapter	Videos:		

Impression goal per month for Client A (25% SOV) 
6,500 impressions/month 

Impression Actuals 
Goal reached and 
exceeded every month 

13,338 
8,969 

16,719 
10,843 

January 

February 

March 

April 

Breast Cancer Advisor Channel 

73%		of	unique	visitors	stayed	
on	a	video	for	at	least	1	
minute	and	up	to	1	hour	
	


